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manuscript submissions, or communicate with prospective authors, reviewers, editors, or
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practices.
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members, and other scholars whose expertise or previous scholarly activities are relevant
to the scope of the journal. Such invitations do not constitute a promise or guarantee of
acceptance or publication. All manuscripts submitted following an invitation are subject to
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papers, and manuscript invitations shall be accurate, current, and verifiable. The journal
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publication process, indexing and abstracting status, impact or performance, peer-review
procedures, publication fees, acceptance, or publication timelines.
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and shall provide sufficient information for recipients to understand the purpose of the
communication. The journal shall respect requests from recipients who do not wish to
receive further promotional or manuscript-solicitation communications.
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